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33 new stories referencing BRAND were found online. 

�
11-Mar-2009 
 

BRAND announces soft drinks sponsor 
Location: UMA (music awards site) 
Sentiment:     
http://www.hyperlink.com�

26-Jan-2009 
 

Drinks label slammed for sugar levels 
Location: Camden New Journal (online newspaper) 
Sentiment:    
http://www.hyperlink.com�

27-Sep-2008 
 

Win a year's supply of BRAND 
Location: The Asian News (news site) 
Sentiment:    
http://www.hyperlink.com�

23-Sep-2008 
 

Drinks maker gets juicy 
Location: FreshInfo (news site for food/vegetable sector)  
Sentiment:    
http://www.hyperlink.com�

10-May-2008 
 

BRAND launches TV ad for new juice 
Location: Reuters UK (newswire); Timesonline 
Sentiment:    
http://www.hyperlink.com 
http://www.hyperlink.com�

09-May-2008 
 

New TV ad for juice variety 
Location: Talking Retail 
Sentiment:   
http://www.hyperlink.com�

23-Apr-2008 
 

Soft drink is purified tap water 
Location: Drinkscast (news aggregator) 
Sentiment:    
http://www.hyperlink.com�

17-Apr-2008 
 

NAME quits drinks maker 
Location: FlexNews (New site for food industry) 
Sentiment:    
http://www.hyperlink.com�

 
�



����������	����
��
���
������������������

���������������� ��!�� ��"����#$����

  

28-Mar-2008 
 

No going back now for drinks company 
Location: Harpers (trade website) 
Sentiment:  
http://www.hyperlink.com�

22-Feb-2008 
 

BRAND launches new ranges  
Location: Drinks Media Wire (newswire) 
Sentiment:   
http://www.hyperlink.com�

21-Feb-2008 
 

Marketing Push for BRAND 
Location: HighBeam Research 
Sentiment:   
http://www.hyperlink.com�

19-Feb-2008 
 

BRAND unveils new TV campaign 
Location: Freshplaza (news site for food/vegetable sector); Goliath Business 
Knowledge (online business research) 
Sentiment:   
http://www.hyperlink.com 
http://www.hyperlink.com�

29-Jan-2008 
 

BRAND goes mainstream 
Location: Mad (marketing trade site) 
Sentiment:   
http://www.hyperlink.com�

15-Jan-2008 
 

Profits boost for juice brand 
Location: Yahoo Finance 
Sentiment:    
http://www.hyperlink.com�

04-Nov-2007 
 

BRAND to bring a slice of exotic to Earls Court  
Location: London is Free (events site) 
Sentiment:    
http://www.hyperlink.com�

07-Aug-2007 
 

BRAND switches production to North East 
Location: HighBeam Research (online library) 
Sentiment:   
http://www.hyperlink.com�

17-Jul-2006 
 

BRAND adds twist-cap to range 
Location: Access My Library (news/information aggregator) 
Sentiment:   
http://www.hyperlink.com�
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14-Oct-2004 
 

BRAND expands drinks portfolio  
Location: Flexnews (News site for food industry) 
Sentiment:    
http://www.hyperlink.com�

20-Oct-2004 
 

BRAND unveils new juice drink 
Location: HighBeam Research (online library) 
Sentiment:    
http://www.hyperlink.com�

14-Apr-2002 
 

BRAND re-launch 
Location: HighBeam Research (online library) 
Sentiment:   
http://www.hyperlink.com�

02-Dec-1999 
 

BRAND increases sales of exotic flavoured soft drin k 
Location: Access My Library (news/information aggregator) 
Sentiment:    
http://www.hyperlink.com�
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23 websites referencing BRAND were found. 

�

BRAND  
Description: Offers background information on the varieties, cocktail recipes, wallpapers and 
games/competitions. 
Brand reference: 
Sentiment:   
http://www.hyperlink.com  

Ciao 
Description: Shopping intelligence site 
Brand reference: lists 2 reviews (both favourable) 
Sentiment:   
http://www.hyperlink.com 

DrinksMart 
Description: Ecommerce site 
Brand reference: sells BRAND 1 litre cartons 
Sentiment:   
http://www.hyperlink.com 

Female First  
Description: Celeb gossip magazine 
Brand reference: review of XXXX juice drink 
Sentiment:   
http://www.hyperlink.com 

Shopwiki 
Description: Internet shopping search engine 
Brand reference: links to BRAND website 
Sentiment:   
http://www.hyperlink.com 

Goodness 
Description: natural/organic etailer 
Brand reference: sells BRAND 
Sentiment:  
http://www.hyperlink.com 

Goodness Direct 
Description: health food shop 
Brand reference: sells BRAND 
Sentiment:  
http://www.hyperlink.com 
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XPatShop 
Description: online shop for British living abroad 
Brand reference: sold BRAND 
Sentiment:  
http://www.hyperlink.com 

Cyclex 
Description: Online business directory 
Brand reference: entry for BRAND (no reviews) 
Sentiment:   
http://www.hyperlink.com 

Ocado 
Description: online supermarket 
Brand reference: sells BRAND 
Sentiment:   
http://www.hyperlink.com 

DrinksPlaza 
Description: online shopping site 
Brand reference: sold BRAND 
Sentiment:   
http://www.hyperlink.com 

Urban Dictionary  
Description: online slang dictionary 
Brand reference: definition: BRAND is the most amasing soft drink wen drunk or stoned or both, with 
take away food is best! yes! 3 cheers for BRAND 
Sentiment:     
http://www.hyperlink.com 

UK Corner Shop 
Description: Global shopping site 
Brand reference: sells BRAND 
Sentiment:   
http://www.hyperlink.com 

Food Standards Agency  
Description: Government agency site 
Brand reference: Lists BRAND as manufacturer free from the six colours 
Sentiment:    
http://www.hyperlink.com 

WikiPedia  
Description: general wiki 
Brand reference: page for brand 
Sentiment:    
http://www.hyperlink.com 

 



����������	����
��
���
������������������

���������������� ��!�� ��"��)�#$����

  

DooYoo 
Description: consumer resource site 
Brand reference: lists 3 reviews (2 favourable, 1 less than favourable - no response) 
Sentiment:   
http://www.hyperlink.com 

Ethical Consumer 
Description: Shopping intelligence site 
Brand reference: listed and rated for ethical performance 
Sentiment:   
http://www.hyperlink.com 

Wikipedia 
Description: general wiki 
Brand reference: dedicated brand page 
Sentiment:   
http://www.hyperlink.com 

Urban Dictionary 
Description: online slang dictionary 
Brand reference: definition: BRAND is the most fantastic soft drink when drunk or stoned or take away 
food! yes! 3 cheers for BRAND 
Sentiment:   
http://www.hyperlink.com 
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5 forums referencing BRAND were found 

�

Yahoo Answers  
Description: community knowledge site 
Brand reference: question about where to buy BRAND (no response) 
Sentiment:  
http://www.hyperlink.com 

Ummah 
Description: Muslim Forum 
Brand reference: thread discussing the alcohol content of BRAND drinks 
Sentiment:  
http://www.hyperlink.com 

WWWA 
Description: Worcestershire Women’s Welfare Association 
Brand reference: Thread discussing drinks for school packed lunches 
Sentiment:   
http://www.hyperlink.com�

Hanabi 
Description: islamic messageboard  
Brand reference: Thread discussing alcohol content of BRAND drinks 
Sentiment:  
http://www.hyperlink.com 

UK Wind Surfing  
Description: Forum for wind surfers 
Brand reference: thread discussing a lifestyle-related soft drink varieties 
Sentiment:  
http://www.hyperlink.com 
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BRAND launch ad  
Location: Visit4Info 
Description: TV advert 
Brand reference: A boy drinks from a carton of BRAND and is taken away to an 
exotic location.  
Duration: 00:22     Views: n/a          Comments: 0             Rating: n/a 
Sentiment:   
http://www.hyperlink.com 

 

Most nang drink in da world  
Location: You Tube 
Description: its weeeeellllll nang! 
Brand reference: can of BRAND  
Duration: 00:30     Views: 1732          Comments: 14             Rating: 3.5 
Sentiment:    
http://www.hyperlink.com 

 

BRAND can exploding in slow motion  
Location: You Tube 
Description: Can of BRAND exploding in slow motion! 
Brand reference: slow mo stamping on empty can 
Duration: 00:14   Views: 89          Comments: 6             Rating: 3 (2) 
Sentiment:   
http://www.hyperlink.com 

 

BRAND-brand.avi 
Location: You Tube 
Description: I love BRAND our lil song dedicated to the  ultimate drink experience 
Brand reference: homage to the brand 
Duration: 00:20    Views:110          Comments: 1             Rating: 5 (2) 
Sentiment:    
http://www.hyperlink.com 

 

Tesco BRAND  
Location: You Tube 
Description: TV advertisement showing a promo of BRAND in Tesco stores 
Brand reference: product placement 
Duration: 00:20   Views: 756          Comments: 0             Rating:  
Sentiment:    
http://www.hyperlink.com 
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Google image  search returned over 250 images featuring BRAND. 
49 images were found on photo sharing sites Flikr, Photobucket and Imageshack.  
 
The vast majority are photos of the products from various perspectives. There are a few more images 
of the exploding variety but none, as yet, which could be considered as harmful to the brand. 
�
�

���	!��� �
1 podcast referencing BRAND was found. 
 

 

The Antioxidant Juice Infomercials 
Released: 12/23/2008 
Format: Audio 
Description: BRAND has just launched its new energy drink in the US and 
Canada & is still in the Pre-Launch stage in Europe and the UK. 
Duration: 6:30    Shows: 8           
Sentiment:    
http://www.hyperlink.com 
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7 blogs featuring BRAND were found online. 

�

Its the drink of champions 
Date posted: 03-Mar-2009 
Blog name: CrezzlerStuff 
Blog type: personal 
Brand reference: The consumption of BRAND makes you strong enough to crush the can  
Comments: 0 
Sentiment:  
http://www.hyperlink.com 

Is BRAND Haram?  
Date posted: 08-Jan-2009 
Blog name: Eat Halal 
Blog type: subject 
Brand reference: several re alcohol content 
Comments: 3 
Sentiment:   
http://www.hyperlink.com 

The Independent and other things …  
Date posted: 13-Sep-2008 
Blog name: Softpop! 
Blog type: corporate 
Brand reference: I have a notion, BRAND is without doubt, is perhaps the finest drink ever to grace the 
shelves of British newsagents 
Comments: 2 
Sentiment:     
http://www.hyperlink.com 

Who wants some Sodium hexametaphosphate for breakfa st? 
Date posted: 02-Jul-2008 
Blog name: HealthFare 
Blog type: subject 
Brand reference: … it's also a whitening ingredient in Crest Pro-Health and Vivid White. Also used in 
BRAND XXXX drink… 
Comments: 0 
Sentiment:   
http://www.hyperlink.com 
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Megan and Me - Peperami & BRAND Lol! 
Date posted: 19-Apr-2009 
Blog name: Walcott Studios 
Blog type: band site 
Brand reference: … so i bought a Peperami and my BRAND” (the Pengest drink on earth)… 
Comments: 0 
Sentiment:     
http://www.hyperlink.com 

TELL ME WAT IS DA BEST BRAND DRINK  
Date posted: 02-Sep-2007 
Blog name:  
Blog type: MySpace blogs 
Brand reference: (several in a general discussion on the best flavour) 
Comments: 35 
Sentiment:    
http://www.hyperlink.com 
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Two sites are listed in the major online boomarking sites. 

�

BRAND site 
 1  2  1   

http://www.hyperlink.com 

BRAND Wikipedia page 
 1  1   

http://www.hyperlink.com 
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2 documents featuring BRAND were found online. 

�

Fruit/Vegetable Juice UK 
Date posted: Sep-2007 
Location: Euromonitor 
Brand reference: listing  
Sentiment:  
http://www.hyperlink.com 

UK Soft Drinks Report 2009  
Date posted: May-2009 
Location: Scrbd 
Brand reference: brand profile 
Sentiment:  
http://www.hyperlink.com 
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5 posts referencing BRAND found.  

�
09-Apr-2009 
 

Message: The BRAND drink is yum... 
Platform: Twitter 
Comments: 0 
Sentiment:    
http://www.hyperlink.com�

05-Apr-2009 
 

Message: think coconut BRAND is the best drink, ever.... 
Platform: Twitter 
Comments: 0 
Sentiment:    
http://www.hyperlink.com 

20-Mar-2009 
 

Message: Crack open the BRAND orange flavour, site and read a book, take a nap, 
watch Mitchell and Web, wet yr knick naks 
Platform: Twitter 
Comments: 0 
Sentiment:    
http://www.hyperlink.com�

11-Mar-2009 

 

Message: BRAND sparkling tastes like fruit juice that’s gone off …. 
Platform: Twitter 
Comments: 4 
Sentiment:   
http://www.hyperlink.com 

03-Feb-2009 Message: BRAND and gin my new fav drink  
Platform: Twitter 
Comments: 6 
Sentiment:    
http://www.hyperlink.com 

11-Oct-2008 Message: Cant find anywhere to buy BRAND in Oldham….  
Platform: Twitter 
Comments: 0 
Sentiment:  
http://www.hyperlink.com 
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8 online communities referencing BRAND were found 

�
 

Food & Drink Network 
Description: best practice club and a trade association 
Brand reference: BRAND announces packaging makeover 
Sentiment:   
http://www.hyperlink.com 

Cybermums 
Description: parenting network 
Brand reference: BRAND listed as colour-free drink 
Sentiment:    
http://www.hyperlink.com 

Here comes the boss 
Description: where brands and employers match their interests 
Brand reference: Blog post " BRAND expands drinks portfolio " - observation on news story 
Sentiment:   
http://www.hyperlink.com 

Facebook 
Description: social network 
Brand reference: official BRAND group (3 pics, 1 thread (20 posts); 11,990 fans) 
Sentiment:   
http://www.hyperlink.com 

Facebook 
Description: social network 
Brand reference: BRAND (43 fans) 
Sentiment:  
http://www.hyperlink.com 

Howtocomplain.com 
Description: social network 
Brand reference: complaint about BRAND advertisement (1 thread) 
Sentiment:   
http://www.hyperlink.com 

MySpace 
Description: social network 
Brand reference: listing – no activity on group page 
Sentiment:  
http://www.hyperlink.com 

 



����������	����
��
���
������������������

���������������� ��!�� ��"�����#$����

  

Hi5 
Description: social network 
Brand reference: BRAND group (19 Friends  3 Profile Comments  1 Photo Comments  0 Fives  2 
Scraps) 
Sentiment:  
http://www.hyperlink.com 
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Handmade Media 
140 Tabernacle Street, London EC2 A 4SD 
Tel: 020 7300 7250 
Email: fergus@handmademedia.co.uk 
Website: www.handmademedia.co.uk  

 


